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We have worked with non-profits across more than 80 markets and in all stages of
fundraising programme development and undertaken 742 successful searches, for more than
260 organizations, across 129 locations worldwide!

Our clients include:
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PRE COVID - INDIVIDUAL GIVING GROWING IN MOST MARKETS

Main channels

v'FACE TO FACE

DIGITAL

DRTV

_LEGACY/BEQUEST

PEER TO PEER/COMMUNITY

NN X X

- MIDDLE DONORS
J DIRECT MAIL
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PRE COVID - LEADERSHIP GIVING

 Corporate

GIVING

Age Distribution of UHNW Philanthropists

v'FOUNDATIONS
v"MAJOR DONORS/HNWI
v'DONOR ADVISED FUNDS

ASSQOCIATION OF
CHARITABLE
FOUNDATIONS

J/ CORPORATIONS DONATIONS
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...AND THEN CAME COVID-19 ,

Everything has changed...or has it?
COVID-19

Y
fundraising COV' D'19 o

briefing: >3 '_;,; z Fundraising Update
Corporate, LTy
philanthropy

¥ O ke ' ) N
and trusts Ay B Ay o .l |I|J.|II 1 III ol
COVID-19: Four Ways

to Regenerate
Fundraising Momentum FACING THE FUTURE

#GLOBALF2FSUMMIT

)

A1

Face2Face Congress

Putting in work now is vital to your
nonprofit’s long-term ‘“Y“P 05 NOVEMBER 2020

A\
COVID-19 Response Series:

Featuring:
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EVERY CHALLENGE PRESENTS
NEW OPPORTUNITIES FOR INNOVATION

- WARNING

CHALLENGES
AHEAD
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COVID-19 AND THE ART OF "PIVOTING"

VO T

“A change in strategy without a change in vision.” ~ Eric Ries
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COVID-19 TRENDS

Challenging for many = an opportunity for others:

e Pivot/switch investment from face to face to
digital, telephone, DRTV

e Spotlight on the unrestricted and operational
reserves policies for non-profits

* Flexibility to invest in growth.

* Opportunity to scale via mergers and acquisitions

| DARYLUPSALL
AFP
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COVID-19 TRENDS

Many major international non-profit organisations (INPOs) grew
income over 20% in 2020 -2021 as a consequence of COVID-19

They have ramped up fundraising, especially in: ',
» Digital/social media; /Jﬂ‘ﬁ%m

» DRTV, donor loyalty and conversion of one-off to monthly
gifts { Smile

Upgrading monthly donors b
{f) UNHCR

Investing heavily in legacy marketing...at last N2 e UNRefugee Agency

vV VY

FRED'S 73

The Fred Hollows
io

» Flipping in-person fundraising events to virtual/online

DARYL UPSALL
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BE PREPARED

IT'S NOT
JUST FOR SCOUTS

AFP



KEY FINDINGS FOR THE FUTURE:
Pivoting through COVID-19 and future crisis

* Do not hide from the problem

gy
 Act fast and decisively — starting with the %g
Board Z ; A\%Agﬁ ff\?\feﬁi&

e Stick to your mission

) ; \Dﬁ ‘U,\e one who
fiﬂ OYerCane_ hem.

* Business continuity — systems ready in the
cloud

* Flexible fundraising
* Trial and Test

AFPICON TN
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KEY FINDINGS FOR THE FUTURE:

Regular, committed, sustainer giving more important than ever in a crisis...ramp it up now!

* Donors First - recognise and listen to your
donors, give supporter choice

* Focus on your committed donors...build DONORS
loyalty more than ever

* Supporter Choice
* Communicate your IMPACT! @ @ i @ @

* Digital - Ramp up all forms of social/digital MAKE A POSITIVE IMPACT

DARYLUPSALL
AFP S
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GLOBAL GIVING TRENDS

( DARYLUPSALL
A F P NNNNNNNNNNNNN

NNNNNNNNNNNNNNNNNNNNNN


https://www.darylupsall.com/

CAF WORLD GIVING INDEX 2022

Provides insight into the scope and
nature of giving around the world by
examining three aspects of giving

World Giving Index 2022

A global view of giving trends

be

haviour. The questions at the heart of

the report are:

ok
t

ok

ave you done any of the following in
ne past month?

elped a stranger, or someone you

C

idn’t know who needed help?

* Donated money to a charity?

* Volunteered your time to an

. DARYLUPSALL

INTERNATIONAL

organisation
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CAF WORLD GIVING INDEX 2022 — KEY FINDINGS

* More than three billion people (63%)
helped someone they didn’t know in
2021

* More people than ever donated money
in 2021

Ho el * Participation and giving in high income
countries have bounced back to historic
levels

* Indonesia is the most generous country

MORE PEOPLE THAN EVER DONATED

Sl S 48 in the world for the fifth year in a row

( DARYLUPSALL
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CAF OVERALL TOP 10 COUNTRIES 2022

68%

INDONESIA
58% (@
84%
63% @

J

59%
UNITED STATES
OF AMERICA

80% @
61%
37% @

54%

NEW ZEALAND
66% @

61%
34% @

J

51%

SIERRA LEONE

83% @
27%

44% @

50%

ZAMBIA
74% @
35%
43% @

(AFPICON

>

® oo%
64%

@ 33%
AUSTRALIA

55%

® s5%
73%

@ 2%
MYANMAR

52%

® o5%
59%
@ 2%

CANADA

51%

® 5%
47%

@ 22%
UKRAINE

49%
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CAF WORLD GIVING INDEX 2022 - INCREASE IN ALL ACTIVITIES

Global WGI Score
Heping a stranger (c0

70
62%
60
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CAF WORLD GIVING INDEX 2022 — TOP 10 IN VOLUNTEERING AND

DONATING MONEY

VOLUNTEERED TIME PEOPLE 2Xely U ST L3 Al
COUNTRY AND RANKING (%) Selbhfutias el dlle (%)
Indonesia 1 63% Indonesia L St
Kenya 2 52% Myanmar 2 73%
Sierra Leone 3 44% Netherlands 3 68%
Zambia 4 43% Iceland 4 67%
Tajikistan 5 A3% United Kingdom 5 65%
Philippines 6 39% Australia 6 64%
United States of America 7 37% Malta 7 64%
Sri Lanka 8 37% Thailand 8 62%
Jamaica 9 36% United States of America 9 61%
Dominican Republic 10 36% New Zealand 10 61%
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USA PHILANTHROPY & FUNDRAISING TRENDS
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GIVING USA 2022 REPORT

G Giving
[ | USA"

public servi
of The Giving Institute

$4.84.85 billion

In 2021, Americans gave $484.85 billion to charity, a 4.0% increase over 2020.
Adjusted for inflation, total giving remained relatively flat, with -0.7% growth.

DARYLUPSALL

INTERNATIONAL
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GIVING USA 2022 REPORT — WHO GAVE & WHERE TO

AFP

Where did the generosity come from?

Contributions by source
By percentage of the total

67% $326.87 billion

While giving by
G iVi ng by I nd iVidua IS individuals continues
to grow over time, it
# increased 4.9% over 2020 has fallen below 70% of

all giving for the fourth
consecutive year.

19% $90.88 billion

Giving by foundations

G iVi ng by Fou ndations has grown for eleven

consecutive years.

+ increased 3.4% over 2020

9% $46.01 billion

Giving by Bequest

+ decreased 7.3% over 2020

4% $2 1 .08 billion / *All figures on this infographic are reported in

current dollars unless otherwise noted.
Giving by Corporations
+ increased 23.8% over 2020

\ DARYLUPSALL

INTERNATIONAL

CONSULTING | RECRUITMENT
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GIVING USA 2022 REPORT — WHO GAVE & WHAT TO
Where did the charitable dollars go?

Contributions by destination

AFP

percentage of the total contributions —

4+ 5.4% g $135.78 billion to

¥ -2.8% r $70.79 billion to Education

4+ 22% v $65.33 billion to Human Services

4+ 9.3% m $64.26 billion to Foundations

4 23.5% . $55.85 billion to Public-Society Benefit

4+ 7.7% + $40.58 billion to Health

= 0.0% . $27.44 billion to International Affairs

427.5% ‘ $23.50 billion to Arts, Culture, and Humanities
+11.0% ﬁ $16.32 billion to Environment/Animals

+ 1.8% - $11.74 billion to Individuals

L change in comparison to total raised in 2020

Giving USA Foundation™, The Giving Institute, and the Indiana
. University Lilly Family School of Philanthropy are pleased to continue
C GWIDg their partnership in providing the most comprehensive, longest-running, and
| USA most rigorously researched resource on U.S. charitable giving, Giving USA:
The Annual Report on Philanthropy. It is a privilege to report on Americans’
generosity and related historical trends on U.S. charitable giving.

IUPUI
INDIANA UNIVERSITY
Lilly Family School of Philanthropy

'r!‘

Donor-advised funds are among
the fastest growing forms of giving.
Learn more in the new chapter on
Donor-Advised Funds.

Giving to public-society benefit
organizations increased 23.5% in
2021, and is steadily growing larger
as a share of total giving over time.

Several subsectors that
struggled in 2020, such as giving
to health and arts, culture,
and humanities, experienced
recoveries in 2021.
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USA PEER TO PEER FUNDRAISING TRENDS
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REVENUE GREW 3.5% AMONG TOP THIRTY USA PEER-TO-PEER
FUNDRAISING PROGRAMS IN 2021

First time study shows collective increase among top campaigns since
2008

2023
P2P Professional

Forum Conference
0§ February 22 - 24,2023

4 Marriott Marquis - Washington, DC

REGISTER TODAY

(' DARYLUPSALL
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REVENUE GREW 3.5% AMONG TOP THIRTY USA PEER-TO-PEER
FUNDRAISING PROGRAMS IN 2021

First time study shows collective increase among top campaigns since 2008

* The $922 million dollar revenue figure reflected
growth from the previous year’s efforts for the
first time since 2008 (when it hit a high of
S1.76 billion.)

* That was a particularly welcome contrast to
2020 when the pandemic wreaked such havoc
on the field that it resulted in a collective 33.5%
revenue drop compared to pre-COVID-19

levels. (' DARYLUPSALL
AFP
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THE TOP TEN US PROGRAMS BY GROSS REVENUE IN 2021 WERE

AFP

1.

2.

8.

0.

Heart Walk, American Heart Association: down 4.2%

Walk to End Alzheimer’s, Alzheimer’s Association: up 29.7%

Light The Night Walk, The Leukemia & Lymphoma Society: up 16.7%
Pan-Mass Challenge, Pan-Mass Challenge:, up 38%

Relay for Life, American Cancer Society: down 10%

Kids Heart Challenge, American Heart Association: down 24%

Bike MS, National MS Society: up 24%

Making Strides Against Breast Cancer, American Cancer Society up 36.2%

JDRF One Walk, JDRF, down 44.5%

10.Dance Marathon, Children’s Miracle Network Hospitals, down 19.5%

Source: Peer-to-Peer Professional Forum www.peertopeerforum.com

DARYL UPSALL

INTERNATIONAL
ULTING | RECRUITMENT
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2021 USA PEER-TO-PEER FUNDRAISING TOP 10 BY INCOME

Source: Peer-to-Peer Professional Forum www.peertopeerforum.com

Event Name Founded 2021 Gross 2020 Gross Absolute Change
Heart Walk 1993 $97,616,588 $101,883,066 (54,266,478)
Alzheimer's Association Walk to End Alzheimers 1989 $87,483,024 $67,464,118 $20,018,906
The Leukemia & Lymphoma
e o RO RGO ST
Society
Pan-Mass Challenge Pan-Mass Challenge 1980 $68,000,000 $50,000,000 $18,000,000
American Cancer Society Relay for Life 1985 $60,000,000 $66,700,000 ($6,700,000)
S - —— .
National MS Society Bike MS 1988 $44,218,461 $35,673,035 $8,545,426
Making Strides Against
American Cancer Society axing Strides Agains 1993 $35,400,000 $26,000,000 $9,400,000
Breast Cancer

( DARYLUPSALL
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USA DIGITAL-FIRST PEER-TO-PEER FUNDRAISING” STUDY
REVEALS EXPLOSIVE GROWTH

2022 Digital-First
Bér-to-Peer Study

- “Digital-First Peer-to-Peer Fundraising Study” focused on programs whose efforts
were not grounded in traditional, physical peer-to-peer fundraising efforts such as
walks and rides.

* “Digital-first” efforts leverage tools such as social media and livestream video to
inspire donations from people connected with program participants.

( DARYLUPSALL

AFP Source: Peer-to-Peer Professional Forum www.peertopeerforum.com INTERNATIONAL
NNNNNNNNNN | RECRUITMENT
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DIGITAL-FIRST PEER-TO-PEER FUNDRAISING” STUDY REVEALS
EXPLOSIVE GROWTH

* Over $154 million was generated for charity in 2021 by “digital-centric”
peer-to-peer fundraising,

* A 30% increase in income over 2020, according to data from 44
nonprofits

* Participation in these programs grew 132% from 2020 to 2021 (note:
some programs launched in 2021 and not all participants raised money.)

* The number of donors to digital-first efforts grew 29% (among the 86%
of organizations who provided this data.)

DARYL UPSALL
AFP e

| RECRUITMEN
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USA 2022 DIGITAL-FIRST PEER-TO-PEER FUNDRAISING” STUDY

REVEALS EXPLOSIVE GROWTH

Key Findings

Digital-first Program Revenue YoY

$154.9m

44 nonprofits generated $154.9 million from digital-

first peer-to-peer fundraising programs in 2021, up
30% from $119.2 million in 2020.

AFP

Digital-first vs Non-digital-first Growth YoY

Non-digital-first Digital-first

That 30% revenue increase is nearly 9x the collective
rate registered by the primarily physical and hybrid
programs measured by this year’'s separate Peer-to-
Peer Fundraising Thirty study which showed a 3.5%
rise from 2020 to 2021.

( DARYLUPSALL

INTERNATIONAL
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DIGITAL-FIRST PEER-TO-PEER FUNDRAISING” STUDY REVEALS

EXPLOSIVE GROWTH

Digital-first Programs by Amount Raised

.'

< $100k  $100 - 499k $500 - 999k $1m +

Sixteen programs reported raising $1,000,000 or
more from digital-first peer-to-peer fundraising;
seven reported $500,000 to $999,999; 15 reported
$100,000 to $499,999, and six reported under
$100,000 in revenue.

AFP

Participation & Donor Growth

Fundraisers
+132%

Donors
+29%

2020 2021

Participation in these programs grew 132% from
2020 to 2021 (note: some programs launched in 2021
and not all participants raised money). The number of
donors to digital-first efforts grew 29% (among the
86% of organizations who provided this data).

Staff vs Agency vs Volunteers

JAILLLY

Entirely staff led (62%)

T,

Staff led, Agency supported (23%)

Staff led, Volunteer supported (6%)

Volunteer led, Staff supported (6%)

T

Volunteer led, Agency supported (3%)

( DARYLUPSALL
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RESOURCES - P2P FUNDRAISING GUIDES & RESEARCH

me=al Building an Innovative P2P Fundraising

Fundraising Program

Program

Successful peer-to-peer fundraising campaigns constantly evolve and take risks. Learn what

takes to build a culture of innovation within your organization and explore real-life examples

groundbreaking approaches to peer-to-peer.

The Essential Guide to Peer-to-Peer

Do-It-Yourself Fundraising: Its Promise o
Fundraising

and Perils

Learn the critical strategies and tactics you'll need to unlock the secrets to successful peer-to-

DIY fundraising offers nonprofits amazing opportunities to empower their supporters to ra
peer fundraising. This e-book distills a decade’s worth of lessons and insights from the Peer-to-

money on their behalf. But DIY campaigns also come with a number of potential pitfalls th

can limit their success. This free whitepaper provides a roadmap for avoiding these obstac! Peer Professional Forum, the field’s preeminent source of information about and for peer-to-

and charting a course to DIY fundraising success. peer fundraisers. Don’t wait to gain the knowledge you need to raise more money and build

stronger connections with your supporters.

° : : .
’./; The Big List of Peer-to-Peer Fundraising
Source: Peer-to-Peer ¥\ / _ _ | S |
S amazing what people wi O 1O ralse money 1or elr ravorite charities. eck out our ust o
) \\ It hat people will do t for their favorite charities. Check out our list of
PrOfeSS|Ona| FO rum } nearly 120 ideas that can help your charity build its next peer-to-peer fundraising campaign.

It's likely you will find something that will inspire your supporters to raise money on your

www.peertopeerforum.com

A F P I CO N charity’s behalf.
CONSULTING | RECRUITMENT
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FUNDRAISING INNOVATION & TRENDS
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THE FUTURE IS NOW

The future ;
belongs “
to those e

who prepare \Shuk
for it today. 4

 d—
_—
“CHateotm X P T
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ISLAMIC PHILANTHROPY AND FINANCE

THE [‘K@lLE oF HIMM@MATFI]ME FIRICE

& GOVERMMENT
MONE CANT DO IT:
WE NEED TO ENGAGE
' PRIVATE FINANCE,BUT

/W!.
ri»’
&

BAZNAS IN
MISO RELIGIOUS FUND!

{v TS ALL ABOUT
OINDONESIA
Shiir L

J93im I3

e &
H‘u\ T
% ﬁ:ﬂlﬁg’i{i}ﬂu«s é ZAK@T
CHANNEL DOMESTIC FUNDS To SDG'S*
INNOVATIVE FINANCIAL

JV v:l;: “
'\/ — |
Rtmefz Sﬁlﬁtt\mc ]
0RLD, T‘E?‘[NEH ¥ | FINANCE To ALIGN
No ruu;";{f'f{’f,‘lfp QV{\A(‘CINE Sm{,},{ | WiTH 8o’
7 LARgE: L y p——
M T P NN
AR 1 iy
W NN S OPENS PARINERSHIp
3 MSILAMHC
: FHN#&N@E'
FUNDRAISING

AND NETWORS

INNQvATe MoDELg
< AND INSTRUMENTS
) NETw T Surog FOR CHANNELING
(O FORCE 0F Wi | GOVERNMENT ISLAMIC FINANCE

7 ESTVALE ™
5 $3TBY%000 %,

D
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UN Retfugee Agency

Nopor
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ISLAMIC PHILANTHROPY AND FINANCE

UNHCR Refugee Zakat Fund — Raised $43 million in 2020

Partnerships continue to be UNHCR's focus to realize the Refugee Zakat Fund capacity and to assist 2.2
J9aio million beneficiaries in 2020
aLsjn fs .
ey

€ Zakat funds raised

SEFUGET TAKAT FUND

CORE PILLARS OF
UNHCR'S REFUGEE ZAKAT FUND T
WHERE (O
1 2 3 It came R
Trusted Compllant EfMoctive from: Digital donations
nternational 00K of Zakat Cash and ndand $3.51 miltion

Zakat distribution funds for eligble  assistance wheee help
beneficlaries. 15 most needed

M %

Institutional partners and ‘
Philanthropists

s Y $39.65 million
2.2 million beneficiaries
§93i0 P $43.16
is the Fund's current capacity to assist and absorb aL_sin . ones
IS Galadl) million
$482.7 million Zakat and Sadagah funding s in funds raised

lSLAMlC p ".ANTH RO PY Next? } Setting up a Wagqf (Islamic endowment) fund for long-term sustained support of refugees
() UNHCR _

The UN Refugee Agency 2020 Annual Report

( DARYLUPSALL
AF P INTERNATIONAL
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RISE OF THE MEGA DONOR

MacKenzie Scott’s Philanthropy is bigger and faster than all before her...514 Billion so far to over 16,000 nonprofits

MacKenzie Scott launches giving e s o
website, details charitable process .
b Yield

December 16, 2022 GIVING

yield: (verb) 1. to increase 2. to give up control
Philanthropist and Giving Pledge signatory MacKenzie Scott
has launched a philanthropy-related website and
announced the name of her charitable giving organization:
Yield Giving.

Established by MacKenzie Scott to share a financial fortune created
through the effort of countless people, Yield is named after a belief in
adding value by giving up control. To date, our network of staff and
advisors has yielded over $14,000,000,000 to 1,600+ non-profit teams to

In launching the website, Scott has outlined for the first
use as they see fit for the benefit of others.

time her charitable giving process of more than $14 billion to
over 1,600 nonprofits, GeekWire reports. Each grantee
organization so far is listed on the site with the amount she
awarded. The site also features the essays that Scott has
published in the past about her gifts. In addition, it notes
that Scott plans to tweak her giving process in the future to
offer an “open-call process to introduce an additional pathway for information about

Information has been shared publicly in this series of essays.

Giving Pledge
116 Organizations Driving Change
384 Ways to Help
organizations toreach us.” Seeding by Ceding

o . . . ) No Dollar Signs This Ti
The organization name alludes to Scott’s laid-back giving mentality—most of her donations o SeTarsiens T e
are unrestricted grants. “Established by MacKenzie Scott to share a financial fortune created Helping Any of Us Can Help Us All

through the effort of countless people,” the website states, “Yield is named after a belief in

- s Of and By
adding value by giving up control.”
Bridges and Barriers

AFP https://yieldgiving.com/ ooy ora e osmpsommesoron. | DARTLOPOALL
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WHO IS FUNDING YOUR FUNDRAISING ?

You need BIG FUNDS to invest in fundraising growth...

unicef € \ for every child

Executive Board

English Frangais Espafiol | Visit UNICEF Global \ High contrast

ABOUT THE EXECUTIVE BOARD v E

HOME CALENDAR

DECISIONS DOCUMENTS COUNTRY PROGRAMME DOCUMENTS Q

(AFPICON

B Document

World Bank instrument to facilitate sustained
investment in private sector fundraising e

E/ICEF/2021/AB/L..1/Add.2

Available in: English Francais Espafiol

About

UNICEF is pleased to provide the Executive Board with this document that outlines a
financial instrument being developed to facilitate a sustained level of investment in private
sector fundraising. The financial instrument will entail an arrangement between the World
Bank and UNICEF to raise additional financing for investment in private sector fundraising,
leveraging the services and expertise of the World Bank in the financial markets The
instrument will also help UNICEF to respond to the impacts of the coronavirus disease
2019 (COVID-19) pandemic.

Download document

Available options v
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CROWDFUNDING
FOR NONPROFITS

IS it right for your
organization?
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PEER TO PEER FUNDRAISING — DIRECT ACTION BY THE PUBLIC
ldeas to get you started

There are lots of ways to make good things happen

(AFPICON

Help people in need

Provide direct support to an individual, family or
community by paying medical expenses or offering
financial aid.

Start fundraising

Take part in a charity event

Choose from hundreds of official events including
marathons, bike rides, Dryathlons and bake offs...

Start fundraising

Take action in an emergency

Raise funds in response to a natural disaster or
humanitarian crisis. Make a difference in minutes.

Start fundraising

Celebrate an occasion

Mark a special event like a birthday, wedding or final
exam by asking friends for donations rather than gifts.

Start fundraising

( DARYLUPSALL
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DONATING TO PEER TO PEER FUNDRAISING

G Q Search Facebook ﬁ—tf @ @ @ sss o s l\?«

WE CAN END AIDS
BY 2030

Daryl’s birthday fundraiser for Elton John AIDS
Foundation e

Fundraiser for Elton John AIDS Foundation by Daryl Upsall - &

Thank you for your donation!

" You donated €100 to this fundraiser pallowiog
1 week left - Fundraiser progress
Help Daryl reach his birthday goal! This fundraiser raised €627. You're on your way!
; 1 1.9K 1 @
~ei7 St ied @ donated invited shared

https://www.facebook.com/photo/?fbid=10158965558002913&set=p.10158965558002913

(AFPICON
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FACEBOOK FUNDRAISING

Collect donations Inspire others Fees and eligibility Resources and next steps

Charitable giving . T
Raise money and

awareness for your
cause on Facebook.

To make it easier for you and your community to raise money

on Facebook, we've built free tools to help you collect

donations and enable supporters to fundraise for your Z
charity.

Charities using Facebook’s payment platform to process

donations pay no fee - 100% of the donations go to the
charity.

Sign up for charitable giving tools

: (' DARYLUPSALL
(AFPICON s
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FACEBOOK PERSONAL FUNDRAISERS

ﬁ Q ﬁ ﬂj, @ @ §Q Daryl + o o5 v
Volvemosalmar.. = .

e

Daryl's 60th birthday
fundraiser for Proactiva Open

Arms
Fundraiser for Proactiva Open Arms by Daryl Upsall A Share
S
f‘ .
@ Thank you for your donation! = :
gl You donated €100 to this fundraiser Eeowing

Fundraiser has ended M Fundraiser progress

This fundraiser raised €1,946 and reached
81% of the goal. You're on your way!

€1,946 of €2,400 raised © 56 952 4
Ca—————— o
donated invited shared €130

@‘g’ You, Derek Humphries and 54 others donated. v

Thanks to everyone who donated!

. DARYLUPSALL
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FACEBOOK FUNDRAISING INCOME GREW BY OVER 50% IN 2021

07

Average Growth Rate by Charity Type (2020 to 2021)

givepanel

INTERNATIONAL 123%

ANIMAL 150%

CHILDREN & YOUNG PEOPLE 140%

CANCER 185%

HEALTH 383%

HOSPICE 79%
MENTAL HEALTH 97%
0% 100% 200% 300% 400%
Fa C e bo O k Fu n d ra I S i n g & Overall, the total raised by the data set grew by 51% from 2020 to 2021. 15% of organizations had
i n C O m e (] rew b Ove r 5 0 % less income in 2021 compared to 2022, but overall average growth rates for each char\ity-t').r[‘nle:' N JPSALL
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Digital Fundraising / Instagram launches donation stickers for charities

INSTAGRAM FUNDRAISING

Instagram launches donation
stickers for charities

lnStagram i“St made it m“(:h eaSier :::gc:r;:igrosrt::eraIIowscharitiesandtheirsupporterstosetup21,-hourfundraisers
for influencers to help drive o
charitable giving

A new design lets you give with a click instead of clicking on the link in their bio. It also
keeps you from leaving Instagram.

Digital Fundraising

HOW TO HOST
A FUNDRAISER
ON INSTAGRAM

DARYLUPSALL
AFP il
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WHATSAPP FUNDRAISING

WhatsApp for Fundraising and Crowdfunding WHATSAPP GROUP
FUNDRAISING
WhatsApp used for:
¢ Supporter Community Duilding

* Channel for crowdfunding campaigns
* Major donor WhatsApp Affinity Groups
* Middle donor campaigns

New Deadline: 31 st Jan 2022

. . 4 Ways to Boost Your

* Channel for crowdfunding campaigns Mol malan
« o . WhatsApp

* Digital storytelling 7 N

. DARYLUPSALL
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WHATSAPP FUNDRAISING

WhatsApp?!
: . Sh f d
Spain is one of the world’s wilpiiot el i S
biggest WhatsApp users. Brazil © I 95%

Spain © IIEEEENYZ e | 96%
Italy ¢ ) /AR 96%
Switzerland @ IR/ 94%

So where is the fundraising? sermany @ IR — 5%

Russia g e 89%

UK Sf e 81%

USA and Canada still slow to France () I—— 62%

Sweden {p I 42%

take up WhatsApp, but are i o
you rea dy for |t? Based on surveys of 17,758 adults (18-64).

Conducted in three waves between February 2020 and March 2021.
Source: Statista Global Consumer Survey

AFP @®E statista ¥a
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Home What we do v

ECT ON THE GOODEXCH

‘umeauE R399

01:04 mSTOP
v
’W last seen today at 14:30

docrepos.thegoodexchange.com/get
/7f10c329¢84d4f8dbf39668b98ced
b40/hcukreallylogo.png&projectRef
=11849&type=project&utm_source
=WhatsApp&utm_medium=Social&
utm_campaign=WhatsApp_platform

_links
HC The Good Exchange-1Is X
HEARTBURN  jt really just heartburn?

CANCER UK

= Awareness.
———— ~=n thegoodexchange.com

https://thegoodexchange.com/resources/whatsapp-user-video/#

So many people today use WhatsApp to communicate with their friends, family, colleagues etc.

Did you know that you can quickly and easily send a link to your fundraising project on The Good Exchange to WhatsApp
groups and contacts with just a few taps on your ‘phone?

The quick ‘how-to" video (and short instructions if you prefer a written version), show just how easy it is for anyone to
create and send a WhatsApp message directly to their WhatsApp contacts and groups.

Watch the Video

Download the Instructions
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FUNDRAISING ON TIKTOK

Reaching out to Gen Z - If you are looking to target the younger generation TikTok is for you

Leading cities with most TikTok users in Spain in 2021
(in 1,000s)

Madrid 1,834 NANA CRAWFORD - CRUZ ROJA UK
. P 5 ogeo [ ]
garcelons - cComo utilizar TikTok para
Sevilla d crear nuevas audiencias \'4
Valencia < reca Udar fondOS?
Malaga 1
Zaragoza (] 9/ | DIGITAL
Palma ik | FUNDRAISING
Murcia
Bilbao
Alicante 2 0 2 l
B 2,000 e S Jornadas de fundraising
lumber of users in thousands - y marketing digital para ENL
© Statista 2022 M
@ Additional Information Show source @

DARYL UPSALL
AF P 'I.NTEI‘RNATIONA.I’_'.
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FUNDRAISING WITH TIKTOK

Reaching out to Gen Z - If you are looking to target the younger generation TikTok is for you

TikTok launches donation feature and $10m match funding for
charities X

. . . . Support British Red Cross
* British Red Cross use TikTok donation stickers to engage young supporters

during COVID-19 and grown its TikTok profile to more than 416,000

follower

likTok will double vour impa

*
SPORT :. : q
DEUTSCHLAND ‘
#SupportYourSport , ¢ /
mit TikTok x DOSB | ‘ TIKT
Jetzt mitmachen! ' t NPR
FU DRAI Nii

DARYL UPSALL
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LIVE STREAM — THIS IS WHERE THE EYES ARE LOOKING

- =
80

would rather watch live video
from a brand than read a blog

81"

watched more live video
in 2016 than in 2015

67"

=

82"

prefer live video from a
brand to social posts

@,
8/"

would prefer to watch video
online if it meant more
behind-the-scenes content

)
E : 7/5
of audiences who watched

a livestream purchased a
ticket to a similar event

N4
il e

56"

of most-watched live content is
breaking news, with conferences
and concerts tied in second
place with 43%

45’

streamlabs

Make a Difference

#americares

Health is on the Way."

+ American
LY Red Cross

of viewers say : of audiences would
guality is the most important factor : \/ pay for live video from a favorite

when watching a livestream tearn, speaker, or performer

. DARYLUPSALL
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WHO IS FUNDRAISING VIA TV STREAMING CHANNELS?
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AIRBNB — FUNDRAISING FOR UKRAINE

DONATING TO UKRAINIANS

#THROUGH AIRBNB

/ e N
KGWB8. 4

AFP

People are booking Airbnbs in war-torn
Ukraine to donate directly to owners: ‘It
was important for me to do something’

&

Airbnb

. DARYLUPSALL
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AIRBNB — FUNDRAISING FOR UKRAINE

Clirbnb.o rg Participa Quiénes somos Haz un donativo

Ayuda a ofrecer
alojamiento a

100 000 personas
que huyen de
Ucrania

Comparte tu alojamiento gratis o con un descuento a través de
Airbnb.org, o haz un donativo para que nuestra ayuda llegue aun
mas lejos.
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DIGITAL WALLETS TAP OFFER MORE WAYS TO DONATE

LLAL
mﬁp " ABOUT MALALA’S STORY OUR WORK GIRLS' EDUCATION ASSEMBLY Q DONATE

every girl in school in

&Pay GPay “psv° @D

masterpass.

P PayPal & v VISA

Checkout

Venimno Eiaipay Klarna.

my lifetime.”

Malala Fund breaks down the barriers preventing more
than 130 million girls around the world from going to
school.

One Time

$ 60 usD

Malala is fighting to give back to girls what poverty, war and
dfscrameratuon tried to talfe away. Donate today to help us Donate with Pay
give all girls the opportunity to learn and lead.

or choose another payment method

READ MORE

Q Give in honour of someone

( DARYLUPSALL
AFP
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GAMERS AND FUNDRAISING. ARE YOU IN THE GAME?

AFP

Global games market income in 2022 = $184 billion

2022 Global Games Market

newzoo Per Segment With Year-on-Year Growth Rates

Browser PC Games

$2.3Bn

Dowloaded/Boxed
PC Games

$38.2Bn

-16.7% YoY

+1.8% YoY

Console Games

$51.8Bn

2022 Total

$184.4Bn

-4.3%
YoY

-4.2% YoY

Mobile Games

$92.2Bn

-6.4% YoY

Source: ®Newzoo | Global Games Market Report | November 2022
newzoo.com/globalgamesreport

$92.2Bn

Mobile game revenues in
2022 will account for 50%
of the global market

Our revenues encompass consumer
spending on games: physical and
digital full-game copies, in-game
spending, and subscription services like
Xbox Game Pass. Mobile revenues
exclude advertising. Our estimates
exclude taxes, secondhand trade or
secondary markets, advertising
revenues earned in and around games,
console and peripheral hardware, B2B
services, and the online gambling and
betting industry.
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GAMERS AND FUNDRAISING. ARE YOU IN THE GAME?

* Percentage of gamers aged 55-64 grew by 32% in two years
* How many are potential donors?

What Are Gaming
Fundraisers and
How Can They Raise
Donations for Your
Nonprofit?

GiVES™

@AMHN@
GF°°

& .ké _

GAMERS FOR ORCAS

INTERNATIONAL
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il
SIMILE.amazon.co.uk Already an smile.amazon.co.uk customer? Sign in

Thousands of charities. See their stories.

% | hi ilanthroP! e
St \ foC“S its P k@) 0 fe
. aZO“S ~4, gay, bi and trans (LGBT) As a puppy she was purchased from an The support received from AmazonSmile
C‘OS\ng people face discrimination, abuse, and online site but when she became very ill in makes a difference to the 276,000
Ama on violence because of who they are and who February this year, her owners could not patients we treat each year. The money
they love. Stonewall Equality fights for afford the vet bills and poor Beau was raised supports Play Therapy, providing
See more See more See more

Be part of something bigger

£14.2 million

donated to charity

“AmazonSmile represents a very small portion of the total charitable contributions made through our other
programmes, which we estimate at more than £100 million in 2021.”
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ARE YOU READY FOR CRYPTO DONATIONS?

. GIP\FI n g Block For Nonprofits +  ForDonors ~  Resources Partnerships v Campaigns  About - Accept Crypto
Start accepting crypto & get donations to your nonprofit matched up to $3,750

Accept Crypto Donations Donate Crypto

Tap into the fastest growing donor demographic and start accepting Bitcoin, Donate Bitcoin, Ethereum and other cryptocurrencies to nonprofits, charities,
Ethereum and other cryptocurrency with automatic conversion to US Dollars and schools, faith-based organizations and more and reduce tax-gain burdens.

marketing support.

Accept Crypto Donate Crypto

Featured Campaigns

UKRAINE
EMERGENCY

'RESPONSE

CARING () CRYPTO

AFP
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ARE YOU READY FOR CRYPTO DONATIONS?

AFP

P - . : :
le'ng BIOCk For Nonprofits ~ For Donors ~ Resources  Partnerships ~ Campaigns  About - Accept Crypto

CARING (i) CRYPTO

SHIFT@) X vamgthk

Ukraine Emergency Response Fund

Donate Cryptocurrency to Support Humanitarian Relief Efforts in Ukraine

Make a crypto donation to the Ukraine Emergency Response
Fund to support organizations that provide humanitarian aid Q Ukraine Emergency
in Uerline. Response Fund

Humanitarian Relief Organizations and International Nonprofits participating in this emergency response fund
will receive an equal distribution of the fund. These organizations’ missions include providing urgent medical

care and humanitarian aid to children, individuals, families, and animals.

Nnnata nicina the widasat An thic naas Ta rarsiva a fav raraint ha ciira ta antar uninir amail addrace whan

Donate Crypto

DARYL UPSALL
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ARE YOU READY FOR CRYPTO DONATIONS? SOME ARE ALREADY!

-] Signln

@5 Save the Children. Enter search erm 3

Who We Are » What We Do » Ways to Help » Shop Gift Catalog » Sponsor a Child »

{0 » WaystoHelp » WaystoGive » Other Ways ToGive » Donate Bitcoin and other Cryptocurrencies

Why Donate Bitcoin, Ethereum,
NFTs and other Cryptocurrencies
to Charity

Save the Children believes in one simple principle and that is that all children have
rights: the right to be healthy, educated and protected. We also believe that crypto
can be a force for good. If you share our belief, join our global movement to HODL
hope for children. By giving today, your cryptocurrency donation can make
meaningful change for children, families and their communities across the world this
holiday season.

Save the Children was the world’s first INGO (international non-governmental
organizations) to accept a bitcoin donation in 2013: in response to Typhoon Haiyan

#DonateCrgpto #HOD LHOPE that struck Southeast Asia and devastated the Philippines.
»

Through our cryptocurrency fundraising collaboration with The Giving Block and
our crypto wallet custodian, Gemini, we can accept multiple cryptocurrencies
including but not limited to: Bitcoin (BTC), Ethereum (ETH) and other
cryptocurrencies™ including (in alpha order): linch (1INCH), Aave (AAVE), Alchemix
(ALCX), Amp (AMP), Ankr Network (ANKR), ApeCoin (APE), AP13 (AP13), Audius
(Audio), Axie Infinity (AXS), Balancer (BAL), Bancor Network Token (BNT), Basic
Attention Token (BAT), Bitcoin Cash (BCH), BarnBridge (BOND), Compound

(COMP), Curve DAQ Token (CRV), Cube (CUBE), Civic (CVC), Dai (DAI),, Dogecoin ’L UPSALL
(DOGF). NeFi Pulse Index (NP, Naselon Mars (FI ON). Fniin Coin (FN 1. Fetch.ai v

AF P INTERNATIONAL
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NON FUNGIBLE TOKENS...READY FOR THIS YET?

WOMEN
& CLIMATE

v" Diversify your nonprofit’s revenue streams by accepting donations in Bitcoin,
Ethereum, and other cryptocurrencies

v' Engage with a young, affluent donor base of crypto enthusiasts who tend to give
more generously than cash donors

v' Champion your cause using an innovative, cutting-edge technology that is becoming
increasingly popular worldwide

v’ Collaborate with creators and major brands to elevate your organization’s visibility

and reach ( DARYLUPSALL
AFP CG:'TJ‘TERNATOINAL
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¢ 3x4

e

4 Support a
case

i
5

7 b

@ Rebuild the destroyed house for
Katrusia with Children of Heroes

Collected $912.14 out of $10k

Before the war, eight-year-old Katya enjoyed
her carefree life - she was fond of photography
and dreamed of entering a modeling school.
But on February 24, her life became black and
white. During the offensive of the Russian
occupiers on the city of Buchaq, the family was
left without its main support - the husband
and father. Katia's father was killed by a rocket
attack in his own house, which became
completely destroyed. Olenq, Katia's mother,
was left alone with two children. In addition, the
woman has been struggling with cancer
desease for 17 years. "I hoped that cancer is the
worst thing that can happen in anyone’s life,

NON FUNGIBLE TOKENS — CHILDREN OF HEROES, UKRAINE

Sign up

. viad.dovhan 0.06 $7819
 The hero city - Irpin

Open artwork 7

-# Vitaliy Raskalov

' 00048 $62.55

= View from Pivdennyi bridge

Open artwork 2 buy NFT

e

eyl Pray4Ukraine g
ﬂ l 00054 $70.37

He 6yau B MeHi KHAArMHI0
Oonbry

Open artwork 2

DARYL UPSALL
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INNOVATION IS NOT FREE....INVEST IN IT

“All fundraising atrophies over time. The key is to invest not just in innovation but in
inspiration.

You can copy the innovators, but if you do it without genuine inspiration you’ll fail.”

DON'T
Ken Burnett FCIOF,
Fundraising guru

4

A

TRENDS.

MAKE THEM.

DARYLUPSALL
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POLITICAL ECONOMIC SOCIAL
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TECHNOLOGICAL ENVIRONMENTAL
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FUNDRAISING TECH TRENDS

v Digital Wallets
v Crypto oS
v'Non Fungible Tokens (NFT) | waus |
v'Peer Driven Giving PAYMENTS |
v'"More Media Apps for Donations FEERTOPEER  cRowDrUNONG
v'Live Stream Events

v’ Embedded Video Content

v Gaming
AFP
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FUNDRAISING TECH TRENDS

v'Social Media Tools and Integration
v'Next Generation Virtual Reality
v'Behavioural Science Targeting

v Artificial Intelligence

v'Marketing Automation
v'Acquisition Intelligence

v'Voice Intelligence Technology
v'Chatbots

v'Data/Behaviour Driven Donor Retention
AFP

'ence

-
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ARE THESE OUR BIGGEST FUTURE CHALLENGES?
And what can we to do about them?

. DARYLUPSALL
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ARE THESE OUR BIGGEST FUTURE CHALLENGES?
And what can we do about them?
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ARE THESE OUR BIGGEST FUTURE CHALLENGES?
And what can we do about them?

AN,
\'\Q‘i Global Network

g Against Food Crises

GLOBAL REPORT
ON FOOD CRISES

JOINT ANALYSIS FOR BETTER DECISIONS

TN T o Ui ( DARYLUPSALL
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ARE THESE OUR BIGGEST FUTURE CHALLENGES?

A n d W h at Ca n We d O a b O ut th e m ? Here's why the Silicon Valley Bank crash has made a

recession much more likely in 2023
\ N ™
-
L w qh Y
BR i YN
B A N K ’ % \
1 v
-, > .
v,
- 8 1
: g P
y \ 1 &
| Spencer Platt/Getty Images
\ ‘{ ¢ The Silicon Valley Bank implosion has raised the odds for a US recession.
/ ¢ That's because fears of a bank crisis could distract the Fed from its goal of
‘ lowering inflation.

« "I don't really see a pass through the next 12 months without getting a recession,” a

N €« =

Silicon Valley Bank was fastest
collapse in nearly 30 years, says

AFTER CREDIT SUISSE
IT'S DEUTSCHE BANK Andrew Bailey - but Bank of England

Governor insists recent turmoil is 'not
like' the 2008 financial crash

« Andrew Bailey says UK banking system 'in a strong position' amid turmoil
+ Bank of England Governor speaks to MPs about SVB and Credit Suisse

CRASH WARNING W1\

. DARYLUPSALL
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ULTING | RECRUITMENT

AFP


https://www.darylupsall.com/



https://www.darylupsall.com/

@—F\ afpicon.co
( HENGRis e afpicon blc1cl<bc1ud


https://www.darylupsall.com/

AMpne
D . - P L -~ Ta, L o
v s ‘b.“ 1Y 2 ol
o na : /
. - B Vay NE
o o .
- -
- » /"
\.

v "

-4 . b/
v X “» ’
c o SN o
e
- .

/g . e &
LA

AFPICON NEW ORLEANS afpicon.com

Presenting Sponsor:

2023/ APRIL 16-18 #afpicon blackbaud



Dakujem Muahﬁﬁu@mﬁfms/

baspnanaa ﬁxﬁ ngug ack IB$B|(|(U[ BdB"m—

mem = barka Wela

i B
CHS Sﬂlgmg'@m Viﬂici blagudafam (id ]B misaota malundu pldies grazz =
dhanyavad : =
nhngada =

mmemem =ochchakkeram

leg!&H chnmakalouhuun grahasauu qa]mjegn k[ as;pay:gﬂ [alhh mallh amaﬁnﬁ l

gad mes Z: gj!sjluke" ag{ly]ﬁ Ia(a o g[a 3“0310 =) dakU]em gare

== kam sah hamnida Ele"ma kasr amel =3 gy Ghanyavadagaly w Sh”k”ya g MEPK

(GTAT® NJ4Y = 71‘/\]_61-]/ I:I_ YieXie O me[cl

( A F P ICON afpicon.com Presenting Sponsor: .
2023/ APRIL 16-18 #afpicon blackbaud

SDHS

a
=

[1 dh Ieal

yarlalaa 1
gracie
hvala
maumu
koszonom
akundankun ail

ba

enkosi

chokrane MU

hedank

=-



https://www.darylupsall.com/

INTERNATIONAL ‘
CONSULTING | RECRUITMENT & ‘ ‘

SUPPORTING THE NON-PROFIT COMMUNITY WORLDWIDE

\
<)

—

( A F P ICON afpicon.com Presenting Sponsor: .
2023/ APRIL 16-18 #afpicon blackbaud



https://www.darylupsall.com/

	Slide 1: Challenges and Opportunities:  Trends and Innovations Impacting Fundraising Worldwide
	Slide 2
	Slide 3
	Slide 4: PRE Covid - Individual Giving Growing in most markets
	Slide 5: PRE Covid - leadership giving 
	Slide 6: …AND THEN CAME COVID-19
	Slide 7
	Slide 8: Every challenge presents  new opportunities for innovation  
	Slide 9: COVID-19 and the art of "Pivoting"
	Slide 10: Covid-19 trends
	Slide 11: Covid-19 trends
	Slide 12
	Slide 13: Key findings for the future:  
	Slide 14: Key findings for the future:  
	Slide 15
	Slide 16: Global giving trends
	Slide 17: CAF world giving index 2022
	Slide 18: CAF world giving index 2022 – KEY FINDINGS
	Slide 19: CAF overall top 10 countries 2022
	Slide 20: CAF world giving index 2022 – INCREASE IN all activities
	Slide 21: CAF world giving index 2022 – Top 10 in Volunteering and Donating money
	Slide 22: USA philanthropy & fundraising trends
	Slide 23: GIVING usa 2022 Report
	Slide 24: GIVING usa 2022 Report – WHO Gave & where to
	Slide 25: GIVING usa 2022 Report – WHO Gave & what to
	Slide 26: USA peer to peer fundraising trends
	Slide 27: Revenue Grew 3.5% Among Top Thirty USA Peer-to-Peer Fundraising Programs in 2021   
	Slide 28: Revenue Grew 3.5% Among Top Thirty USA Peer-to-Peer Fundraising Programs in 2021   
	Slide 29: The top ten US programs by gross revenue in 2021 were 
	Slide 30: 2021 USA Peer-to-Peer Fundraising Top 10 BY INCOME 
	Slide 31: USA Digital-First Peer-to-Peer Fundraising” Study Reveals Explosive Growth 
	Slide 32: Digital-First Peer-to-Peer Fundraising” Study Reveals Explosive Growth 
	Slide 33: USA 2022 Digital-First Peer-to-Peer Fundraising” Study Reveals Explosive Growth 
	Slide 34: Digital-First Peer-to-Peer Fundraising” Study Reveals Explosive Growth 
	Slide 35: Resources - P2P Fundraising Guides & Research    
	Slide 36
	Slide 37: Fundraising innovation & Trends 
	Slide 38: THE FUTURE IS NOW 
	Slide 39: Islamic philanthropy and finance
	Slide 40: Islamic philanthropy and finance
	Slide 41: RISE OF THE MEGA DONOR
	Slide 42: Who is funding your fundraising ?
	Slide 43
	Slide 44
	Slide 45: Peer to peer fundraising – direct action by the public
	Slide 46: Donating to PEER TO PEER Fundraising
	Slide 47: Facebook Fundraising
	Slide 48: Facebook Personal Fundraisers 
	Slide 49: Facebook Fundraising income grew by over 50% in 2021 
	Slide 50: Instagram fundraising 
	Slide 51: WhatsApp Fundraising
	Slide 52: WhatsApp Fundraising
	Slide 53: WhatsApp Fundraising
	Slide 54: Fundraising on TikTok
	Slide 55: Fundraising with TikTok
	Slide 56: Live Stream – this is where the eyes are looking 
	Slide 57: Who is fundraising via TV Streaming channels?
	Slide 58: AIRBNB – Fundraising for ukraine
	Slide 59: AIRBNB – Fundraising for ukraine
	Slide 60: DIGITAL Wallets  TAP offer more ways to donate
	Slide 61: Gamers and Fundraising. Are you in the game?
	Slide 62: Gamers and Fundraising. Are you in the game?
	Slide 63: AmazonSmile
	Slide 64: Are you ready for crypto donations?
	Slide 65: Are you ready for crypto donations?
	Slide 66: Are you ready for crypto donations? Some are already!
	Slide 67: Non Fungible Tokens…ready for this yet?
	Slide 68: Non Fungible TokenS – Children OF HEROES, UKRAINE
	Slide 69: Innovation is not free....invest in iT 
	Slide 70
	Slide 71
	Slide 72: fundraising tech Trends  
	Slide 73: fundraising tech Trends  
	Slide 74: ARE these our biggest future challenges?
	Slide 75: ARE these our biggest future challenges?
	Slide 76: ARE these our biggest future challenges?
	Slide 77: ARE these our biggest future challenges?
	Slide 78
	Slide 79
	Slide 80
	Slide 81
	Slide 82

